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BOARD OF GOVERNORS

Mr. Narendra Ambwani Mr. Benoy Roychowdhury Mr. Shashidhar Sinha

Chairman (ASCI) Vice Chairman {ASCI) Hon. Treasurer (ASCI)
Directar Executive Director CEO
Agro Tech Foods Ltd. HT Media Ltd. Mediabrands India P. Ltd

Mr. Rajan Anandan Mr. Dilip Cherian Mr. Subhash Kamath
Managing Director Consulting Partner Managing Partner
Google India P. Ltd. Perfect Relations Ltd. BBH Comms India P. Ltd.

o

Mr. Shantanu Khosla Prof. S.K. Palekar Mr. Partha Rakshit

Manag ng Director Chairperson - Executive Education Centre Proprietor
Procter & Gamble Hygiene and S.P. Jain Institute of Management & Research Partha Rakshit Associates

Health Care Ltd.
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Ms. Abanti Sankaranarzyanan Mr. Arvind Sharma Mr. Arunabh Das Sharma
Vice Chairperson Mentor President
Confederation of Indian Alccholic Curry-Nation Brand Conversations P. Ltd. Bennett Coleman & Co Ltd

Beverage Companies

/ L -
Mr. Jayant Singh Mr. Samir Singh Mr. Srinivasan K. Swamy

Executive Vice President - Marketing Executive Director Chairman & Managing Director
GlaxoSmithKline Consumer (Personal Care) R.K. Swamy BBDO P. Ltd.
Healthcare Ltd. Hindustan Unilever Ltd.

Director
Eenadu
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CONSUMER COMPLAINTS COUNCIL MEMBERS

Executive Director
Interface Comms. P. Ltd., Mumbai

AR
Dr. Sunil Bhagwat
Head Dept of Chemical Engineering
ICT, Mumbai

Mr. Vishwas Govindrajan (b)
Director Advtg Operations

Yahoo IN, SEA,

Offshore Asia Pacific, Mumbai
n

«1 :
|

Ms. Sangeeta Kapila
General Manager Comm.
Childs Right and You, Mumbai

| 4] ASCl \

Ms. Sharda Agarwal (a)
Director
Marketgate, Mumbai

;
Y
T

Dr. Narendra Bhatt

Ayurvedic Consultant & Researcher
Mumbai

Prof. Atanu Ghosh (c)
Shailesh J Mehta School of
Management, |IT Bombay

Y . |
Ms. Aazmeen Kasad
Advocate - High Court, Mumbai
and Professor of Law

K i) Y
Prof. Jayesh Bellare
Institute Chair Professor,
Chemical Engg., IIT Mumbai

Mr. Ganesh Bangalore
General Marketing Manager
Johnson & Johnson Ltd., Mumbai

At 28
Ms. Sucheta Dalal

Consulting Editor
Money Life Magazine, Mumbai

Mr. Jehangir Gai
Senior Journalist /| Consumer
Activist, Mumbai

P v
Mr. Paritosh Joshi
Director

Provacateur, Mumbai

Mr. Prem Kamath
Consultant, Leadership &
Organizational
Transformation, Mumbai

)
(b) wef. 052014
i () wef 0202015
r - (d) wef  03/2015

Ms. Mrinalini Kher (d)
Co-Founder, Yuva Parivartan
Kherwadi Social Welfare Association,
Mumbai
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Dr. Vaibhav Kulkarni
Director Regulatory Affairs
Abbott Healthcare P. Ltd,
Mumbai

Dr. Suhas H. Pingle (e)
Member of Maharashtra
Medical Council (2011 to 2016)

-

™ ’

Ms. Anuradha Sengupta
Broadcast Journalist,
Mumbai

Ms. Monica Tata
Managing Director
HBO India, Mumbai

Mr. Arvind Mahajan

Executive Director-Business
Advisory Services

KPMG Advisory Service P Ltd., Mumbai

Dr. Ramesh Potdar ()
Consultant, Public Health
Stategies & Programmes,
Mumbai

el

Mr. Shambhu V. Sista
Founder & Trustee of
Population First (Laadli),
Mumbai

a? .
Ms. P. N. Vasanti

Director CMS
New Delhi

29th Report & Accounts of 2014 - 15

Mr. Bejon Misra
Managing Trustee
Healthy You Foundation,
New Delhi

Dr. Ramesh T. Sane (9)
Principal Investigator,
National Facility for
Biopharmaceuticals, Mumbai

Mr. Umesh Shrikhande
CEO

Taproot India Comm. P. Ltd.,
Mumbai

\lVERTISING WITH A CONSCIENCE

Ms. Hephzibah Pathak
President

Ogilvy & Mather,

Mumbai

Mr. Sameer Satpathy
EVP Marketing

Marico Ltd.,

Mumbai

Mr. Suman Srivastava (h)
Founder & Innovation Artis
Marketing Unplugged,

Mumbai

(e) we.f. 12/2014
(f) retired 10/2014
(9) passed away 12/2014
(h) w.e.f. 03/2015
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BOARD MEMBERS ATTENDANCE

Attendance of the members of the Board of Governors of The Advertising Standards Council of
India at Board Meetings from 326th meeting held on April 10th, 2014 to the 338th meeting held on
March 12th, 2015 (13 Meetings held)

Name of Member

Meeting Meeting
Applicable Attended

Mr. Narendra Ambwani

Mr. Benoy Roychowdhury

Mr. Shashidhar Sinha

Mr. Rajan Anandan

Mr. Hemant Bakshi

Mr. Dilip Cherian

Mr. Subhash Kamath

Mr. Shantanu Khosla

Mr. Sunil Lulla

Prof. S.K. Palekar

Mr. Partha Rakshit

Ms. Abanti Sankaranarayanan

Mr. Arvind Sharma

Mr. Arunabh Das Sharma

Mr. Jayant Singh

Mr. Samir Singh

Mr. Srinivasan K. Swamy

Mr. I. Venkat

I 6 | ASCI 5

09/2014
07/2014
09/2014
03/2015
10/2014

13
13
13
13

7
13
13
13

3
13
13
13
13

8
13

6
13
13

1
5

11

10

10

29th Report & Accounts of 2014 - 15




The Advertising Standards Council Of India

2 ¢ @asci

ADVERTISING WITH A CONSCIENCE

CCC MEMBERS ATTENDANCE

Attendance of the members of the Consumer Complaints Council of The Advertising
Standards Council of India at CCC Meetings during the period between April 2014 to March 2015
(47 meetings held).

Meeting Meeting

Name of Member Applicable Attended
Mr. Nagesh Alai 23 15
Ms. Sharda Agarwal (a) 18 8
Mr. Ganesh Bangalore 23 6
Prof. Jayesh Bellare 24 22
Prof. Sunil Bhagwat 23 15
Dr. Narendra Bhatt 24 15
Ms. Sucheta Dalal 24 13
Mr. Jehangir Gai 24 22
Mr. Vishwas Govindrajan (b) 22 8
Prof. Atanu Ghosh (c) 3 2
Mr. Paritosh Joshi 24 17
Mr. Prem Kamath 24 15
Ms. Sangeeta Kapila 24 5
Ms. Aazmeen Kasad 23 14
Ms. Mrinalini Kher (d) 23 18
Dr. Vaibhav Kulkarni 23 12
Mr. Arvind Mahajan 24 10
Mr. Bejon Kumar Misra 23 19
Ms. Hephzibah Pathak 24 11
Dr. Suhas Pingle (e) 6 6
Dr. Ramesh D. Potdar () 14 12
Dr. Ramesh T. Sane (9) 16 3
Mr. Sameer Satpathy 24 1
Ms. Anuradha Sengupta 23 12
Mr. S.V. Sista 23 16
Mr. Umesh Shrikhande 23 10
Mr. Suman Srivastava (h) 3 2
Ms. Monica Tata 23 12
Ms. P. N. Vasanti 24 12
(a) resigned 12/2014

(b) wef. 05/2014

(c) wef. 02/2015

(d) wef. 04/2014

(e) welf. 12/2014

(f) retired 10/2014

(g) passed away  12/2014

(h) we.f. 03/2015
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2106
9/97
3/95

9/14
5/93
4107
9/06
2/99
12192
3103
5/05
6/88
9/97
10/94
10/08

- 12/93
8/11
- 8/2000
- 7195
3/89
8/96
12/86
8/96
9113
9/94
6/88
9/91
12/02
9/98
7105
6/88
7105
2199
4110

Adhikari Arun 52000 -
Agarwal Rajiv 9/95 -
Ansari Tarique 2193 -
Ambwani Narendra  7/07 -
Anandan Rajan 9 -
Bakshi Hemant 412 -
Bakshi Jayant 9/91 -
Bali Vinita 2/06 -
o Balsara Sam 9/96 -
Banga M.S. 6/97 -
Bhullar Mohini 12/90 -
Bijapurkar Ashoke 7101 -
--do -- 704 -
Bijlani Lalit 10/85 -
Bilimoria Pheroza 1988 -
Bose Amol Kumar 1987 -
Cadell Charles 6/08 -
\\/Eﬁ/erian Dilip 7105 -
Chopra J.C. 10/85
Das Bhaskar 9/05 -
DasguptaA. 8/96
Desai Noshir 9/94
Desai Xerxes 10/85 -
D'Souza J. B. 11/94 -
Deshpande M.B. 10/85 -
Dharmadhikari C.S. 11/94 -
Dub€é Rajiv 7105 -
() Engineer Gu®y/ s 11085 -
Ghosal Subash 10/85 -
Gore Anil 1988 -
Goyal Sandeep 3/02 -
Guha Pradeep 9/94 -
Irani C.R. 9/99 -
Jain Harish 10/85 -
(_dain Urmila 12/95 -
Kamath Madhukar ~ 9/97 -
" do- 101 -
Kamath Subhash ~ 9/10 -
Kant Ravi 1/2000 -

Kapur Ranjan 5/94
\/Kaéadia Bharat 4/95
Ka/ushikVikram 905
\Keskar Dhananjay”" 9/04
Khalap Kiran 9/98
KhannaM.K. 9/92
_AhorakiwalaF.T. 8/89
_Khosla Shantanu 7105
KurianK. \ 10/85
§ Krishnan G144 7/ 1103
"~ LullaSunil 10111
Mahindra Harish 10/85
Manerikar V.V. 9/97
Manwani Harish 399
Mariwala Harsh 6/96
/Mathew Jacob 3/90
Mehta Karl 10/85
Misra Pranesh 9/05
Mody Zia 8/99
dyiura'n N. 10/85
--do-- 9/98
Nanjundaiah Shashidhar 6/03
@ NerkerAshok (8189
Palekar S.K. 4/13
Patel Bharat V. 8/95

’ Paranjpe Nitin 2106
Peerbhoy Bunty 8/93
/P'é‘reira Roger 10/85
,PoddarRam 11/98

’ PoonawalaB. 7195
PuriBharat 5/02
Rakshit Goutam 9/95
-dos 399

| RakshitPartha 7105
Roychowdhury Benoy 2111
Sakhuja Vikram 12/08
Saldanha Conrad 9/99
SankarnarayananAbanti 413
Samuel Derrick 9/2000
SayaniAmeen 10/85
s~-do-- 6/88

4/95
9/05
211
313
- 9/99
9/93
9/99

6/88
I
7114
- 12/86
5/01
- 3/2000
9/96
- 9/2000
7/88
- 313
9/04
- 6/88
9/06
- 9/03
9/98

7105
- 6/08
7195
9/97
9/08
- 10/95
- 12/05
9/98
- 9/05

113
- 6/01

4/02
2/87
7195

-

E SINCE INCEPTION OF ASCI (1985)

-10/2000
6/05
8/89

SehgalRam 7/95

--do-- 12/2000 -
Sen Siddharth 1187 -
SharmaArvind 7105 -

7

Sharma Arunabh Das 9114 -

March 31st,2015

9/94
9/99
315

SheopuriR.C. 9/90 -
Shourie Deepak 9/97 -
Singh Jayant 913 -
Singh Samir 1014 -
SinghRK. 10/2000 -
Sinha Shashidhar 213 -
SinhaTara 1187 -
Sista S.V. 3/93 -
SomanD.S. 1/95 -
--do-- 1197 -
Sopariwala Dorab 9/94 -
"~ SrinivasanK.B. 1197 -
SwamyR.K. 1988 -
Swamy SrinivasanK.  9/06 -
Syed Munawar 1988 -
TandanAtul 3/94 -
TarnejaRam 10/85 -
AJpadhyaya Mukul 10/85 -
Vasudeva Brahm 10/85 -
Venkat |. 9/06 -
Vittal Gopal 7108 -

20th Report & Accounts of 2014 - 15
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CONSUMER COMPLAINTS COUNCIL - TENURE SINCE INCEPTION OF ASCI (1985)

Agarwal Rajiv

9/90

--do-- 7/99-12/01 & 2/02

Agarwal Sharda
-
Alai Nagesh
Ambwani Narendra
Ansari Tarique
AryaPramesh
_Athavankar U.A.
Ayer S.R.
Bangalore Ganesh
Balsara Farokh
Balsara Sam
Bellare Jayesh
Bhagwat Sunil
Bhandari L.
Bhatt Narendra
Bijapurkar Ashoke
Bilimoria Pheroza
Bose Amol Kumar
Chinai-Jaimini
& -Chitnis Suma
Dalal Sucheta
Dasgupta A.
Das Gurcharan
Das Bhaskar
Desppande Anuradha
\“BMonte Darryl
Dube Rajiv
Gai Jehangir
Ghosal Subash
Ghosh Atanu
Gonsalves Camille
Govindrajan Vishwas
Halve Anand
Jain Harish
Jain Urmila
Jayaraman N.
Ahawer PK.
Joshi Paritosh
Kamath Madhukar
) \Kaffiath M.V.
Kamath Prem
Kant Ravi
Kapadia Bharat
KapilaSangeeta
Karkaria Bachi
Kasad Aazmeen
Keskar Dhananjay
Khanna M.K.

7/04
6/13
112
9113
10/94
6/07
7186
7/88
314
4/05
9/99
12113
6/13
10/85
6/13
9/04
9/90
10/91
8/99
2/03
4112
12/93
10/85
9/06
10/04
12/99
9/09
114
10/85
2115
12102
5/14
9/96
5/87

9/2000

1/92
7/86
1/06
9/07
10/85
6/08
5/02
9/98
4/08
12/99
2113
9/08
7/88

- 7/95
- 12102

2/05
- 12114

- 914
3/95
114
9/04
9/90

- 10/06
- 8/2000

4/88

5/05
- 10/91
9/92
5/01
113

7195
4/88
- 8/07
- 11/09
- 11/09
8/10

4/88
5/05
- 1297
4/88
- 801
- 499
- 8/96

9/08
9/95

8/02
8/99

- 4/2000

9/09
8/90

Wrinalini
her Sanjay
Khorakiwala F.T.
Khosla Shantanu
ohli Swarn
Krishnan R.
Krishnan G.
Kulkarni Ravi
Kulkarni Vaibhav
\)@{sfagar EA.
~Krian K.
Lentin Bakhtawar
Mahajan Arvind
Marfatia Akhil
Mathew Jacob
Mehra Asit
® Mehra-Anurag
hta Bansi
Memon Ayaz
Misra Bejon
Mody Zia
Motwani Pushpa
Murali N.
Mukherjea Peter
Mundkur Bal
Murthy N.V.K.
Nair M.K.B.

Narayanan V.
Nayak Raj
Palekar S.K.
Pant Rajesh
--do --
Patel Aakar
Patel Bharat V.
Patel Udayan
Pathak Hephzibah
Patil Shilpa
Pendurkar Sangeeta
Pereira Roger
Pingle Suhas
Pisharody Ravi
Poddaf Ram
\Aotdar R.D.
Puri Bharat
Purohit Apurva
Rakshit Goutam
Rakshit Partha
Ramachandran Anita
N/R/amakrishnan R.

Rao B.V.

29th Report & Accounts of 2014 - 15

Narayankhedkar K.G.

414

2/03 -
10/93 -
12/05 -

7/88

504 -
910 -
7/88 -

113
9/94
9/06
- 9/04
4/08
911
6/95

10110 -

10/94
12/89

12/189 -

- 10/04
- 12/03
7195

6/08 -

12/89

6/96 -

12/95

- 11/93
8/97
- 5/99

8/09 -

10/85 -

4/02

9/94
- 3/04

1710 -

6/95 -
10/85 -

9/02
9/96
9/90

10/85 -

12/95

8/06 -

10/85
2102

4/05 -
597 -

1/03
7/04

997 -

12/02

7199
9/92
- 10/03
- 4197
- 1/91
9/89
- 11/99
7108
- 4/88
- 12/02
313
1/02
- 5/05
- 12/05
8/98
- 10/04

10110 -

12/06

6/05 -

10/92

- 10710
4/07
- 9/93

1214 -

7199 -
505 -

10/04
9/05
6/03

10/03
912

11/06
1/04

6/2000 -

6/04
9/05
- 10114
- 12/05
- 2004
- 9/04
- 913
- 4/08
- 113
5/01

Roy Protap
Mues Angela
Sabnavis Madhukar
Samuel Derrick
Sane Ramesh T
-Sardesai Nandini
Sayani Ameen
Satpathy Sameer
Sehgal Bittu
Sehgal Ram
Sengupta Anuradha
\ (Shiah Sumedh
Sharma Arvind
Sharma Kalpana
Shenoy AR.
Singhal Rajrishi

Singb-Bigvijay
VGﬁ?\iﬁhashidhar

Singh Khushwant

Sista S.V.

--do --

Sopariwala Dorab

Shrikhande Umesh

Srinath Ingrid

Srivastava Suman

fhankar Ush
.\;/Sukanarsa

Swamy R.K.
Tarneja Ram

Tata Monica
Tikekar Aroon
Upadhyaya Mukul
Vahanvati G.E.
Vasanti P.N.

Vasu T.T.
Venkatesan TK.

\/Wia Nargis
agle N.G.

March 31st, 2015

7/88
10/96
10/02
9/01
314
6/04
10/85
413
6/13
7105
6/13
10/02
911
110
12/05
7101
1/96
10/02
10/85
3/93
1112
10/96
1/06
11102
315
11/92
10/85
10/87
6/13
12197
8/89
4102
2113
7/88
10/04
7/88
12/95

8/89
9/06

- 10110

4/02
12114

314~

8/89

1114

- 11/05

9112
9/12

- 1211
- 1013

1/02
5/96
9/12
4/88
9/96

8/97

3/08

- 11102

4/88
4/88

- 11/99

9/90
3/03

8/89
7105
8/96

- 11/05

Z 9 | ASCI I
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LIST OF MEMBERS - AS ON MARCH 31ST 2015

CATEGORY A - ADVERTISERS
1. AAATeleshopping P. Ltd.

2. Abbott Healthcare P. Ltd.

3. ACC Ltd.

4. Adani Wilmar Ltd.

5. Agro Tech Foods Ltd.

6. AirIndia Ltd.

7. Akbarallys

8. Amara Raja Batteries Ltd.
9.  Ambuja Cements Ltd.

10. Anchor Electricals P. Ltd.
11.  Anjali Mukerjee Health Total
12. Aptech Ltd.

13. Asian Paints (I) Ltd.

14. Ayurveda Health Care

14. BlabP. Ltd.

16. Bacardi India P. Ltd.

17. Bajaj Auto Ltd.

18. Bajaj Corp Ltd.

19. Bajaj Electricals Ltd.

20.

Beam Global Spirits & Wine (1) P. Ltd.

21. Bharat Petroleum Corp Ltd.

| 10 | ASCl  \
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23.

24.

25.

26.

21.

28.

29.

30.

31.

32.

33.

34.

35.

36.

37.

38.

40.

Bharti Airtel Ltd.

Birla Sun Life Asset. Management
Company

Birla Sun Life Insurance Co. Ltd.
Bosch Ltd.

Britannia Industries Ltd.

Cadila Health Care Ltd.

Castrol India Ltd.

Ceat Ltd.

Cholamandalam MS General
Insurance Co. Ltd.

Cipla Ltd.

Citibank N.A.

Coca-Cola India P. Ltd.
Colgate Palmolive (India) Ltd.
Dabur India Ltd.

Dalmia Continental P. Ltd.
DBS Bank Ltd.

Dharampal Satyapal Ltd.
Diageo India P. Ltd.

Elica PB India P. Ltd.

29th Report & Accounts of 2014 - 15
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41. Emami Ltd. 63.
42. Eureka Forbes Ltd. 64.
43. Eveready Industries India Ltd. 65.
44. Ferrero India P. Ltd. 66.
45. Ford India P. Ltd. 67.
46. G.M. Pens International P. Ltd. 68.
47. General Mills India P. Ltd. 69.
48. General Motors India P. Ltd. 70.
49.  Glaxosmithkline Consumer 71.
Healthcare Ltd.
72.
50.  Glaxosmithkline Pharmaceuticals Ltd.
51. Global Consumer Products P. Ltd. "
52. Godfrey Phillips (1) Ltd. "
53.  Godrej & Boyce Mfg. Co. Ltd. >
54.  Godrej Consumer Products Ltd. °
55.  Gujarat Co-operative Milk Mktg "
Federation Ltd. 78.

56.  Gujarat Tea Processors & Packers Ltd. 79.

57. H.D.FC. Ltd. 80.
58.  Hardcastle Restaurants Put, Ltd. 81.
99.  Hawkins Cookers Ltd. 82.
60. HCL Technologies Ltd. 83.
61. HDFC Bank Ltd. 84.
62.  Heinz India P. Ltd. 85.
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Hero Moto Corp Ltd.

Hindalco Industries Ltd.
Hindustan Pencils P. Ltd.
Hindustan Petroleum Corp Ltd.
Hindustan Unilever Ltd.

Honda Siel Power Product Ltd.
Hygienic Research Institute P. Ltd.
|.T.C. Limited

ICICI Bank Ltd.

ICICI Prudential Life Insurance Co. Ltd.
IDBI Bank Ltd.

Indian Oil Corporation Ltd.
Indofil Industries Ltd.

Exide Life Insurance Co. Ltd.
J. G. Hosiery P. Ltd.

J.K. Helene Curtis Ltd.

J.K. Tyre & Industries Ltd.

Jet Airways (India) Ltd.
Johnson & Johnson Ltd.
Jyothy Laboratories Ltd.
Kansai Nerolac Paints Ltd.
Kellogg India P. Ltd.

Kimberly Clark Lever P. Ltd.
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86.  Kokuyo Camlin Ltd. 109. Nokia India Sales P. Ltd.

87.  Kotak Mahindra Bank Ltd. 110.  Noni Biotech P. Ltd.

88. Leeford Cosmocare 111, Novartis (I) Ltd.

89. Life Insurance Corporation of India 112.  Nuzen Herbal P. Ltd.

90. L'OREAL India P. Ltd. 113. Procter & Gamble Hygiene &
Health Care Ltd.

91.  Madura Fashion & Lifestyle

114.  Parle Biscuits P. Ltd.
92.  Mahindra & Mahindra Ltd. arle Biscuits P. Ltd

93.  Marico Ltd. 115.  Pepsi Foods P. Ltd.

94, Maruti Suzuki India Ltd. 116. Pepsi Co India Holdings P. Ltd.

95.  Max Life Insurance Co. Ltd. 117. Perfetti Van Melle India P. Ltd.

96. McNROE Consumer Products P, Ltd. 116 Pernod Ricard India P. Ltd.

97. Merck Ltd. 119. Pfizer Ltd.

8. Micromaz nformatics Lid. 120. Philips Electronics India Ltd.

99.  Modi Naturals Limited 121. Piaggio Vehicles P. Ltd.

100. Mondelez India Foods Ltd. 122.  Piramal Enterprises Ltd.

101. MRF Ltd. 123. Polycab Wires P. Ltd.

102. MTR Foods P. Ltd. 124. Prem Henna P. Ltd.

103.  Multani Pharmaceuticals Ltd. 125. Racold Thermo Ltd.

104. Naaptol Online Shopping P. Ltd. 126. Ratnasagar Herbals P. Ltd.

105. Nestle India Ltd. 127. Reckitt Benckiser (1) Ltd.

106. NIIT Ltd. 128. Reckitt Benckiser Healthcare India Ltd.
107. Nirma Ltd. 129. Red Bull India P. Ltd.

108. Nivea India P. Ltd. 130. Reliance Communications Ltd.
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131.
132.
133.
134,
135.
136.
137.
138.
139.
140,
141,
142,
143,
144,
145,
146,
147.
‘ 148,
149,
150.

151,

152.

Reliance Industries Ltd.
S.C. Johnson Products P. Ltd.
Sanjeevan Netralaya

Sat Kartar Shopping P. Ltd.

Shriram Chits (Karnataka) P. Ltd.

Sistema Shyam Teleservices Ltd.

Tata Chemicals Ltd.

Tata Coffee Ltd.

Tata Consultancy Services Ltd.
Tata Global Beverages Ltd.
Tata Motors Ltd.

Tata Services Ltd.

Tele Trade Shopping Sky Shop

Telemart Shopping Network P. Ltd.

The Himalaya Drug Company

The Hongkong & Shanghai Banking

The Ramco Cements
Thomas Cook India Ltd.
Titan Company Ltd
Total Oil India P. Ltd.

Triumphant Institute of
Management Edu P. Ltd

TTK Healthcare Ltd.
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163.

154,

185.

156.

157,

158.

159.

160.

161.

162.

163.

164.

165.

166.

167.

TTK Prestige Ltd.

TVS Motors Company Ltd.
United Biscuits P. Ltd.
United Spirits Ltd.

VIP Industries Ltd.

VLCC Healthcare Ltd.
Volkswagen Group Sales India
Voltas Ltd.

VST Industries Ltd.
Whirlpool of India Ltd.
Wipro Enterprises Ltd.
Wrigley India P, Ltd.

WWS Skyshop P. Ltd.
Wyeth Ltd.

YES Bank Ltd.

CATEGORY B - PRESS/MEDIA

-—

Adsert Web Solutions P, Ltd.
Amar Ujala Publications Ltd.
B.A.G. Films & Media Ltd.
Bennett Coleman & Co. Ltd.
Blitz Multimedia P. Ltd.

Bombay Samachar P, Ltd.

P. Ltd.

Z 13 | ASC I
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10.
1.
12.
13,
14.
15.
16.
17.
18.
19.
20.
21.
22.
23.
24.
25.
26.
27.
28.
29.

30.

Business Broadcast News P. Ltd.
Business India Publications
Business Standard Ltd.
Chitralekha

Dainik Bhaskar Group

Diligent Media Corporation Ltd.
Discovery Comms India

Divya Broadcasting Ltd.

Eenadu

Entertainment Network (India) Ltd.

F7 Broadcast P. Ltd.
Google India P. Ltd.
HBO India P. Ltd.

HT Media Ltd.

Independent News Service P. Ltd.

Kasturi & Sons Ltd.

Living Media India Ltd.
Malayala Manorama Co. Ltd.
Multi Screen Media P. Ltd.
Neo Sports Broadcast P. Ltd.
Neutral Publishing House Ltd.
Outlook Publishing India P.Ltd.
Radio Mango

Rajasthan Patrika P. Ltd.

| 14 | ASCl \

31. Reliance Big Broadcasting P. Ltd.
32. Reliance Broadcast Network Ltd.
33.  Sakal Papers Ltd.

34.  Sri Nitya International P. Ltd.

35. Star India P. Ltd.

36. Tata Sky Ltd.

37.  The Mathrubhumi Printing
& Pub Co. Ltd.

38.  The Printer (Mysore) Ltd.

39. Times Global Broadcasting Co. Ltd.
40.  Turner International India P. Ltd.
41. TV18 Broadcast Ltd.

42.  UTV Entertainment Television Ltd.
43. Viacom18 Media P. Ltd.

44. Yahoo India P. Ltd.

45. Zee Entertainment Enterprises Ltd.

CATEGORY C-ADVTG.AGENCIES

1. AbhishekAdvertisers & Mktg. P. Ltd.

l

2. Adcircle P. Ltd.

3. Adfactors Advertising

4.  Adsyndicate Services P. Ltd.

5 Advertising & Sales Promotion Co.

6.  Advertising Avenues (I) P. Ltd.
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10.
1.
12.
13.
14.
15.
16.
17.
18.
19.
20.
21.
22.
23.

24.

25.
26.
21
28.

29.

Adwit (India) P. Ltd.

Airads Ltd.

Akshara Advertising Ltd.
Alaknanda Advtg P. Ltd.

Astral Advtg. & Mktg. India P. Ltd.
Bates India P. Ltd.

BBDO India P. Ltd.

BBH Comms India P. Ltd.
Bensons Advtg. P. Ltd.

Bhavya Publicity

Bubna Advertising

Carat Media Services (1) P. Ltd.
Chakra Communications

Cheil India P. Ltd.

Contract Advertising (I) P. Ltd.
Crayons Advtg. Ltd.

Critique Communication P. Ltd.

Curry-Nation Brand Conversations
P Lid.

daCunha Comms. P. Ltd.
Dattaram Advtg P. Ltd.

DDB Mudra P. Ltd.

Degree 360 Solutions P. Ltd.

Dentsu Communications P. Ltd.
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30.
31.
32.
33.
34.
35.
36.
37.
38.
39.
40.
41.
42.
43.
44.
45.
46.
47.
48.
49.
50.
51.
52.

53.

~_ Dascr
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Dentsu Creative Impact P. Ltd.
Dentsu Marcom P. Ltd.
Dhandhania Agencies

Enthrall Communications P. Ltd.
Everest Brand Solutions P. Ltd.
FCBUIka Advtg. P. Ltd.
Garuda Advertising P. Ltd.
Goldmine Advertising Ltd.
Grey Worldwide (1) P. Ltd.
Group M Media India P. Ltd.
Havas Worldwide India P. Ltd.
HTA Mktg. Services P. Ltd.
Indo Aryan Publicity

Inter Publicity P. Ltd.

Interads Advtg. P. Ltd.
Interface Comms. P. Ltd.

J. Walter Thompson

Jaya Advertising P. Ltd.

JWT Mindset Advtg. P. Ltd.
Karishma Advtg. P. Ltd.
Kautilya Multicreation P. Ltd.

Lalit Advertising

Law & Kenneth Comms (1) P. Ltd.

Leo Burnett

/15 | AsCI I
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54.
5.
56.
57.
58.
59.
60.
61.
62.
63.
64.
65.
66.
67.
68.
69.
70.
71.
2.
73.
74.
79,
76.

7.

Lintas India P. Ltd.

Maa Comms Bozell Ltd.
Madison Comms P. Ltd.
Magnum Intergrafiks P. Ltd.
Manipal Advtg Services P. Ltd.
Mask Advertising
McCann-Erickson (1) P. Ltd.
Media Circle P. Ltd.
Mediabrands India P. Ltd.
Mediacom Comms P. Ltd.
Mercantile Advertising
Metieta Advertising P. Ltd.
Mode Advtg & Mktg P. Ltd.
Multi Media Features P. Ltd.
MX Advertising P. Ltd.
Naren Advtg & Marketing
Navnitlal & Co.

Network Advtg P. Ltd.
Newfields Advtg. P. Ltd.
Ogilvy & Mather P. Ltd.
Overture Comms P. Ltd.
Pamm Advtg & Mkig.

Paramin Advtg & Marketing Associates

Percept H P. Ltd.

| 16 | ASCI \

78.

-

80.

81.

82.

83.

84.

8.

86.
87.
88.
89.
90.
1.
92.
93.
94.
95.
96.
a7,

98.

«©©

9.

100.

Prachar Comms. Ltd.

Prem Associates Advtg & Mkig.
Publicis Comms P. Ltd.
Quadrant Comms. Ltd.

R. K. Swamy BBDO P. Ltd.
Raka Advtg & Mktg. P. Ltd.
Ratan Batra P. Ltd.

Rediffusion Dentsu, Young & Rubicam
P. Ltd.

Remya Advertising

Saatchi & Saatchi P. Ltd.
Saffron Communications P. Ltd.
Sai Advertisers

Sanjeevani Advertising Co.
Seasons Advtg. Associates
Shutters Advtg. Services
Snappers Advtg. & Mktg P. Ltd.
Sobhagya Advtg Service

Span Communications

Sreshta Communications
Sunflower Mktg & Advtg.

Surya Adsystems P. Ltd.

Swift Intermedia Convergence Ltd.

Taproot India Communication P. Ltd.
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101.
102.
103.
104.
105.
106.
107.
108.
109.

110.

TBWA Anthem P. Ltd.

TCP Advertising P. Ltd.

The Brand Fibre

The Flagship Advtg. P. Ltd.
Touchstone Advtg & Mktg Servic
Triton Comms P. Ltd.

TV Ads

Venturers Advertising P. Ltd.
Vermillion Communication P. Ltd.

XEBEC Comms P. Ltd.

CATEGORY - D - ALLIED PROFESSIONS

1.
2

10.
1.

Aaren Advtg. P. Ltd.

Bharat V. Patel

Brandscapes Consultancy P. Ltd.
Captions Outdoor Advtg.

CESC Ltd.

Confedertion of Indian Alcoholic
Beverage Cos.

Dorab R. Sopariwala
Flarepath Solutions P. Ltd.
Highlight Films P. Ltd.
IBS Business School

Institute of Hotel Cargo &
Tourism Management

29th Report & Accounts of 2014 - 15

12.
13
14.
15.
16.
17.
18.
19.
20.
2.
22.
23,
24.

25.
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Marketgate Consulting P. Ltd.
Marketing Unplugged

Mudra Institute of Comms Ahmedabad
Nielsen (India) P. Ltd.

Partha Rakshit Associates

Paul Media Promoters

Perfect Relations P. Ltd.
Provocateur

Roger Pereira Comms P. Ltd.

S.P. Jain Institute of Mgmt. & Research
Sayani Radiotel Advtg

Steve Cragg Advtg. P. Ltd.

The Tobacco Institute of India

Unique Blocks
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DIRECTORS' REPORT

Dear Members,

Your Directors have pleasure in presenting the 29th Annual Report along with the Balance Sheet, Income and
Expenditure Account and Auditors' Report for the year ended on 31st March, 2015.

Financial Highlights:

The highlights of your Company's financial results for the year ended March 31, 2015 are as follows:

Financial year ended | Financial year ended
Particulars March 31, 2015 March 31, 2014
4 4
Revenue From operations and other Income 30,902,443 16,586,318
Surplus before Deprecation 10,579,671 2,648,181
Less: Deprecation (318,081) (271,807)
Surplus before Exceptional item 10,261,590 2,376,374
Add: Exceptional item 248,614 -
Surplus for the year 10,510,204 2,376,374

Operational Review:

For the financial year ended 31st March, 2015, Revenue from operations and other Income is ¥ 30,902,443/- as
compared to ¥ 16,586,318/- in the previous year.
Your Company has earned a Surplus of ¥ 10,510,204/- as compared to the previous year surplus of ¥ 2,376,374/-.

Meetings of the Board of Directors:

The Board of Directors met 13 times during the Financial Year 2014-15 on the below Mentioned Dates.
10th April 2014, 9th October,

8th May, 13th November,
12th June, 11th December,
10th July, 23rd January 2015,

14th August, 12th February,
11th September (before AGM) 12th March.
11th September (after AGM)

Material Changes and Commitments:

No material changes and commitments affecting the Financial Position of the Company occurred between the end of
the financial year to which this financial statement relates and to the date of this report.

Loans, Guarantees and Investments:

The Company has not given any Loans, Guarantee and Investments under section 186 of the Companies Act, 2013
for the financial year ended 31st March, 2015.

Extract of Annual Return:

The extract of Annual Return in form no. MGT9 as required under Section 92 of the Companies Act, 2013 for the
financial year ending March 31, 2015 is annexed hereto as Annexure 'l'.

29th Report & Accounts of 2014 - 15
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Conservation of Energy, Technology Absorption:

Information in terms of requirements of clause (m) of Sub-section (3) of section 134 of the Companies Act, 2013
regarding conservation of Energy, Technology Absorption and Foreign Exchange earnings and outgo, read with the
Companies (Accounts) Rules, 2014 is as follows:

A. Conservation of Energy:

Considering the business activities of the Company, information required under Section 134(3)(m) of the Companies
Act, 2013 read with the Companies (Accounts) Rules, 2014 is not applicable to the Company.

B. Technology absorption, adaptation and innovation:

In its endeavor to deliver the best to its members, associates and the public at large, your company has been
constantly active in harnessing and tapping the latest and best technology.

C. Foreign exchange Earnings and Outgo:

€ 1370 equivalent to ¥ 111,025 was paid towards membership fees to European Advertising Standards Alliance
(EASA), Belgium.

Directors and Key Managerial Personnel (KMP):

The Board of Directors of the Company is properly constituted.

Mr. Arunabh Das Sharma was appointed as a director to fill the vacancy caused by the resignation of Mr. Sunil Lulla
and Mr. Samir Singh was appointed as a director to fill the vacancy caused by the resignation of Mr. Hemant Bakshi
during the financial year. Mr. Jayant Singh resigned from the Board on 12/3/2015 due to his new assignment.

Deposits:
The company has not accepted any deposit within the meaning of Chapter V of the Companies Act, 2013.

Details of Significant and Material Orders Passed by the Requlators, Courts And Tribunals

No significant and material order has been passed by the regulators, courts, tribunals impacting the going concern
status and Company's operations in future.

Human Resources:

Your Company treats its "Human Resources" as one of its most important assets.

Your Company continuously invests in attraction, retention and development of talent on an ongoing basis. A number
of programs that provide focused people attention are currently underway. Your Company thrust is on the promotion
of talent internally through job rotation and job enlargement.

Employees Relations:

During the year under review, your Company enjoyed cordial relationship with employees at all levels.

Particulars of Employees:

There is no employee in the Company whose particulars are required to be given pursuant to the Companies
(Appointment and Remuneration of Managerial Personnel) Rules, 2014.

Disclosures under Sexual Harassment of Women At Workplace (Prevention, Prohibition & Redressal)
Act, 2013:

In order to prevent sexual harassment of women at work place a new act The Sexual Harassment of Women at
Workplace (Prevention, Prohibition and Redressal) Act, 2013 has been notified on 9th December, 2013. Under the
said Act every company is required to set up an Internal Complaints Committee to look into complaints relating to
sexual harassment at work place of any women employee.

The Company is committed to provide a safe and conducive work environment to its women employees.
During the year under review, no case of sexual harassment was reported.

29th Report & Accounts of 2014 - 15 /21| Ascl I
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Corporate Social Responsibility:

The provisions of Section 135 of the Companies Act 2013 regarding Corporate Social Responsibility is not applicable
to the company.

Auditors:

Pursuant to the provisions of Section 139 of the Companies Act, 2013 and the Companies (Audit and Auditors) Rules,
2014, M/s Lalit Khanna & Co., Chartered Accountants, Mumbai (Registration No. 105564 W), the Statutory Auditors of
the Company retire at the ensuing Annual General Meeting and being eligible offer themselves for re-appointment.
The Company has received confirmation from the said Auditors that they are not disqualified to act as the Auditors
and are eligible to hold the office as Auditors of the Company.

Auditors Report:

The Auditors' Report does not contain any qualification. Notes to Accounts and Auditors remarks in their report are
self-explanatory and do not call for any further comments.

Directors' Responsibility Statement:

The Directors' Responsibility Statement referred to in clause (c) of sub-section (3) of Section 134 of the Companies

Act, 2013, shall state that-

(a) in the preparation of the annual accounts, the applicable accounting standards have been followed along with
proper explanation relating to material departures;

(b) the directors have selected such accounting policies and applied them consistently and made judgments and
estimates that are reasonable and prudent so as to give a true and fair view of the state of affairs of the
company at the end of the financial year and of the Income and expenses of the company for that period,;

(c) the directors have taken proper and sufficient care for the maintenance of adequate accounting records in
accordance with the provisions of this Act for safeguarding the assets of the company and for preventing and
detecting fraud and other irregularities;

(d) the directors have prepared the annual accounts on a going concern basis; and

(e) the directors have laid down internal financial controls to be followed by the company and that such internal
financial controls are adequate and were operating effectively.

(f)  the directors have devised proper systems to ensure compliance with the provisions of all applicable laws and
that such systems were adequate and operating effectively.

Acknowledgements:

Your Directors take this opportunity to place on record their appreciation of the dedication and commitment of
employees of the Company. Your Directors thank and express their gratitude received from vendors, customers,
banks and other stakeholders including business associates, as well as regulatory and Government authorities.

The Board also takes this opportunity to express its deep gratitude for the continued co-operation and support
received from the members.

on behalf of Board of Governers,
For The Advertising Standards Council of India

Narendra Ambwani
Chairman
DIN : 00236658
Date: 09th July, 2015
Place: Mumbai
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Annexure -1

Form No. MGT-9
Extract of Annual Return
As on the financial year ended on 31.03.2015
[Pursuant to section 92(3) of the Companies Act, 2013 and rule 12(1) of the Companies

(Management and Administration) Rules, 2014]

l. Registration and other Details:

i) CIN: U91200MH1985GAP037820

ii) Registration Date : 21/10/1985

iiij Name of the Company : The Advertising Standards Council Of India

iv) Category of the Company : Company Limited by Guarantee

v) Sub - Category of the Company : Indian Non - Government Company

vi) Address of the Registered Office and B/717, Aurus Chambers, S. S. Amrutwar Marg,
Contact Details : Worli, Mumbai-400018

vii) Whether Listed Company : Unlisted

viii) Name, Address and Contact Details of Registrar Not Applicable
and Transfer Agent :

Il. Principal Business Activities of the Company:

All the business activities contributing 10 % or more of the total turnover of the company shall be stated

Sr. | Name and Description of main products / NIC Code of the % to total Turnover
No. | Services Product / Service of the Company

lll. Particulars of Holding, Subsidiary And Associate Companies : Not Applicable

Holding/

< 5 % of Applicable
CIN/ GIN Subsidiary/ .
Assoclate Shares held Section

Sr. Name and address
No. of the Company

29th Report & Accounts of 2014 - 15 Z 23 | ASCI I
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IV. Share Holding Pattern (Equity Share Capital Breakup as percentage of Total Equity) : Not
Applicable

i) Category-wise Share Holding

Category of No. of Shares held at the beginning No. of Shares held at the end %
Shareholders of the year (As on 31-March-2014) of the year (As on 31-March-2015) Change
during
Demat | Physical | Total |% of Total| Demat | Physical | Total |% ofTotal| the year
Shares Shares

A. Promoter's
(1) Indian
a) Individual/ HUF - - - - - - -

)
b) Central Govt - - - - -
c) State Govt(s)
)
)

d) Bodies Corp.

e) Banks / Fl == - - - - - - -
f) Any other - - - -

Total shareholding of Promoter (A) - - - = » =

B. Public Shareholding

1. Institutions

a) Mutual Funds = = = - - - - -

b) Banks / FI - - - - - - - -

c) Central Govt - = % = -
d) State Govt(s) - - -

e) Venture Capital Funds - - - = = = -

f) Insurance Companies - - s = -
g) Flls - - -
h) Foreign Venture Capital Funds - - = = s = - -
i) Others (specify) - EE = = s
Sub-total (B)(1):- - e -

2. Non-Institutions

a) Bodies Corp.

i) Indian - - - - - = = = s

ii) Overseas - = = = = -
b) Individuals

i) Individual shareholders holding
nominal share capital upto Rs. 1 lakh

ii) Individual shareholders holding
nominal share capital in excess
of Rs 1 lakh
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Category of No. of Shares held at the beginning No. of Shares held at the end %
Shareholders of the year (As on 31-March-2014) of the year (As on 31-March-2015) Change
during
Demat | Physical | Total |% ofTotal| Demat | Physical | Total |% ofTotal| the year
Shares Shares
c) Others (specify) - - - - - - - - =
Non Resident Indians - = == - - - - -
Overseas Corporate Bodies - - - - - - - -
Foreign Nationals - - = = . =
Clearing Members - - - = - - -
Trusts - - - - -
Foreign Bodies - D R - - - - - - = = -
Sub-total (B)(2):- = - s - - - .
Total Public Shareholding - - - = - " -
(B)=(B)(1) +(B)(2)
C. Shares held by Custodian for - - - - - = - =
GDRs & ADRs
Grand Total (A+B+C) & - w - = . . .
(ii) Shareholding of Promoters: Not Applicable
Sr. Shareholder's Shareholding at the beginning of Shareholding at the end of % change
No. Name the year the year in sh.are
No.of | Yofiotal | %ofShares | No.of | %offolal | %ofSnaes | ocnd
Shares | Shares of Pledged/ Shares | Shares of Pledged/ ihe egr
the company| encumbered the company| encumbered y
to total shares to total shares
(iii) Change in Promoters' Shareholding: No Change
Sr. Shareholding at the Cumulative Shareholding
No. beginning of the year during the year
No. of % of total No. of % of total
Shares Shares of Shares Shares of

the company

the company

1. | Atthe beginning of the year -

Date wise Increase / Decrease in Promoters Share
holding during the year specifying the reasons for
increase / decrease (e.g. allotment/ transfer / bonus/
sweat equity etc):

At the End of the year --

29th Report & Accounts of 2014 - 15
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(iv) Shareholding Pattern of top ten Shareholders (other than Directors, Promoters and
Holders of GDRs and ADRs) : Not Applicable

Sr. Shareholding at the Cumulative Shareholding
No. beginning of the year during the year
For Each of the Top 10 No. of % of total No. of % of total
Shareholders Shares Shares of Shares Shares of
the company the company

1. | Atthe beginning of the year - - - -

2. Date wise Increase / Decrease in Share holding
during the year specifying the reasons for increase /
decrease (e.g. allotment / transfer / bonus/ sweat
equity etc):

3. | Atthe End of the year (or on the date of separation, - == = --
if separated during the year)

(v)  Shareholding of Directors and Key Managerial Personnel: Not Applicable

Sr. Shareholding at the Cumulative Shareholding
No. beginning of the year during the year
For Each of the Directors No. of % of total No. of % of total
and KMP Shares Shares of Shares Shares of
the company the company

1. | Atthe beginning of the year == - -

2. Date wise Increase / Decrease in Share holding
during the year specifying the reasons for increase /
decrease (e.g. allotment / transfer / bonus/ sweat
equity etc):

3. | Atthe End of the year -- - - -

V. Indebtedness : Not Applicable
Indebtedness of the Company including interest outstanding/accrued but not due for payment.

Secured Loans Unsecured Deposits Total
excluding deposits Loans Indebtedness

Indebtedness at the beginning of the financial year
i) Principal Amount - = - -

i) Interest due but not paid - - - =
iii) Interest accrued but not due - - - R
Total (i+ii+iii) < . - -
Change in Indebtedness during the financial year
Addition z - 3 -
Reduction - - s -
Net Change - - s -
Indebtedness at the end of the financial year - - . -
i) Principal Amount - - - -
ii) Interest due but not paid - - - -
iii) Interest accrued but not due - - - -
Total (i+ii+iii) - - . =
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VI. Remuneration of Directors and Key Managerial Personnel:

A. Remuneration to Managing Director, Whole-time Directors and/or Manager: Not applicable

Sr.
No.

Particulars of Remuneration

Name of MD / WTD / Manager

Total
Amount

1

Gross salary

(a) Salary as per provisions contained in section 17(1) of
the Income-taxAct, 1961

(b) Value of perquisites u/s 17(2) Income-taxAct, 1961

(c) Profits in lieu of salary under section 17(3) Income-
taxAct, 1961

Stock Option

Sweat Equity

Commission
- as % of profit
- others, specify...

Others, please specify

Total (A)

Ceiling as per the Act

B. Remuneration to other directors: Not Applicable

5’;‘ Particulars of Remuneration Name of Directors thﬁ' 'Qj';:::t
1 | Independent Directors -- - = . s
Fee for attending board committee meetings - - — - -
Commission = = - s -
Others, please specify - - - - -
Total (1) -- - - - -
2 | Other Non-Executive Directors -- - - = -

Fee for attending board committee meetings

Commission

Others, please specify

Total (2)

Total (B)=(1+2)

Total Managerial Remuneration

Overall Ceiling as per the Act
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C. Remuneration to key Managerial Personnel other than MD/Manager/WTD: Not Applicable

Sr.

No Particulars of Remuneration Key Managerial Personnel
Company
CEO Secretary CFO Total

1. | Gross salary

(a) Salary as per provisions contained in
section 17(1) of the Income-tax Act, 1961

(b) Value of perquisites u/s 17(2)
Income-tax Act, 1961

(c) Profits in lieu of salary under
section 17(3) Income tax Act, 1961 - - - -

Stock Option

Sweat Equity

Commission
- as % of profit
- others, specify...

5. | Others, please Specify

Total

VII. Penalties / Punishment/ Compounding of Offences:

Type Section of the | Brief Details of Authority Appeal made,
Companies Description Penalty / [RD/NCLT/ if any (give
Act Punishment/ | COURT] Details)
Compounding
fees imposed
Penalty - - - - -
Punishment B - - - -

Compounding

C. Other Officers in Default

Penalty

Punishment

Compounding

Date: 09th July, 2015
Place: Mumbai
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MANAGEMENT DISCUSSION AND ANALYSIS REPORT : 2014-15

HIGHLIGHTS OF THE YEAR

Several major milestones were achieved in the year 2014-15 against the priorities that were set out. The ASCI
Secretariat was able to accomplish these amidst a very busy schedule. To accommodate the growing team, ASCI
shifted to a new office at B/717 Aurus Chambers, S. S. Amrutwar Marg, Worli, Mumbai 400018 on 8th February 2015.
The move was executed swiftly with minimal disruption to work.

PROGRESS AGAINST PRIORITIES SET OUT FOR THE YEAR

Your Council made significant progress against each of the four priorities as below:

Priority 1 - COLLABORATION WITH THE REGULATORS

While ASCI has been recognized by the Ministry of Information and Broadcasting (MIB) under the 'The Cable
Television Network Rules, 1994' which deals with advertisements aired on TV, for other media, there was no formal
arrangement with any other Government Department so far for mandatory implementation of the ASCl's Consumer
Complaints Council (CCC) Upheld Complaint decisions. However, ASCI's persistent efforts in engagement with the
Department of Consumer Affairs (DCA) paid off and DCA was convinced that there could be no other better
mechanism than a "Co-regulation" model to process complaints related to misleading advertisements (violation of
ASCI Code's Chapter 1). DCA acknowledged that the ASCI adjudicating mechanism is professional, independent,
objective, unbiased and most importantly, efficient in terms of lead times for complaint resolution. As a result, (DCA)
approached ASCI to act as their "Executive Arm" to curb misleading advertisements by processing the incoming
consumer complaints on DCA's newly launched web portal, Grievances Against Misleading Advertisements
(gama.gov.in). The portal was launched by the Minister of Consumer Affairs, Food and Public Distribution Shri Ram
Vilas Paswan at the National Conference on Consumer Rights in New Delhi with ASCl's Chairman, Vice - Chairman
and Secretary General present. The six priority sectors that are covered under GAMA are: Agriculture and food,
Health, Education, Housing, Financial services, E-commerce. The advertisements could be from any medium such as
TV, print, packaging, internet, outdoor, wall paintings, posters, bill boards, etc. ASCI has already started processing
complaints coming through the GAMA Portal (>250 as of July 2015). DCA's partnering with ASCI is an important step
in empowering self-regulatory bodies and demonstrating "More Governance - Less Government." DCA has also
sanctioned a Grant to ASCI to undertake this project.

Furthermore, ASCI was also approached by the Food Safety and Standards Authority of India (FSSAI) to have a
similar arrangement under an MOU to proactively monitor potentially misleading Food and Beverages advertisements
across media. The discussions are underway regarding the financials of the project.

MIB Advisory supporting ASCI Consumer Complaints Council (CCC) decisions -

In August 2014, MIB issued an advisory for broadcasters not to air advertisements that have been found in violation
of the Advertising Standards Council of India's (ASCI) code and not complying with the decision of its CCC. While
deliberating on the complaints received at ASCI, the CCC observed that many of the teleshopping advertisements
made unsubstantiated claims and violated provisions of code for self-regulation as well as provisions under Drugs &
Magic Remedies (Objectionable Advertisements) Act, 1954. MIB, in its advisory, compiled a list of more than 45 such
advertisements and asked broadcasters not to carry them in their respective channels and to ensure strict compliance
of the advertising code in the Cable Television Networks Act (CTN).

The National Apex Committee for Stem Cell Research and Therapy (NAC-SCRT) joined hands with ASCI to address
issues on misleading advertisements promoting stem cell therapy of unapproved indications in India. A formal request
was made to ASCI to process complaints against 23 such web-sites and ASCI's prompt response and complaint
resolution was greatly appreciated by the NAC-SCRT.
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ASCl's efforts against misleading advertisements by Allopathic medical practitioners and hospitals were
acknowledged by the Medical Council of India (MCI). The Ethics Committee of MCI has strongly backed ASCI for its
self-regulatory mechanism of ensuring ethical advertising practices.

On several questions pertaining to misleading advertisements, MIB and DCA sought help and support from ASCI to
address several Parliament questions.

Priority 2 - SELF-DISCIPLINE BY CREATORS OF ADVERTISING - "E-LEARNING"

In our endeavour to promote "Self-discipline by creators of advertising", ASCI launched its E-Learning Program
(learning.ascionline.org) - an online training programme for advertisers, communication professionals and advertising
and management students. The aim of this proactive programme is to ensure that the creators of advertisements are
acutely aware of the ASCI guidelines and by completing this course they would be able to get their advertisements
"Right the first time". This certified course is being offered at nominal fees with special discounts for ASCI Members
and also for students. Several major corporates such as Yahoo, Unilever, Godrej, Grey, etc. have signed up for the
programme.

Priority 3 - EASIER ACCESS TO ASCI SERVICES - Launch of "ASClonline" mobile app.

During the year, ASCI developed a simple yet efficient free mobile app "ASClonline". It was launched on 17th June
2015. With the catchphrase 'Snap It and App It it lets consumers flag complaints against objectionable / offensive /
misleading advertisements by clicking a picture and sending it to ASCI. It also provides real-time status updates for
the complaint on the same screen of the smartphone or tab. The launch of this App coincided with the "Digital India
week" announced by the Government. It received excellent media coverage and also generated positive buzz on
Social Media.

"More Governance and less Government" would be possible only if self-regulation organizations like ASCI are
successful. If self-regulation fails, Government censorship comes in. With the mobile App, ASCI would be able to
effectively engage with thousands of ASCI ambassadors who could act as ASCI's eyes and ears and would keep a
check on erring advertisers. The App also make reaching ASCI extremely simple and hassle-free. This App is
probably the first of its kind in India and also among the global network of Self-Regulatory Organizations. It s, in true
sense, placing power in the palm of consumers to act against erring advertisements.

Priority 4 - BEING SEEN AS FAIR BY ALL STAKEHOLDERS

ADVERTISING GUIDELINES FOR ADVERTISING OF SKIN LIGHTENING OR FAIRNESS IMPROVEMENT
PRODUCTS.

ASCI released a set of final guidelines for the advertising of skin lightening and fairness products after seeking
industry and public feedback to a draft it had issued earlier. ASCl's new guidelines go a long way in ensuring that
advertisements of products in this category do not depict people with dark skin as somehow inferior to those who are
fairer. Both, the industry and the consumer activists' groups welcomed these guidelines.

GUIDELINE FOR CLAIMING SAVING FOR LARGE PACK COMPARISON

As per this new guideline, it was recommended that Marketers may claim saving for larger pack provided the
comparison is made without any ambiguity by highlighting number of smaller pack units Vs the larger promotional
pack (viz. "Save INR XX for a 2 KG pack as compared to four 500 gm packs"). Also, word to be used is "save" and
not "off"

INVITATION TO ASCI MEMBERS TO PARTICIPATE INA CCC MEETING
ASCI rolled out an initiative of inviting our member company representative to participate in CCC meeting as
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representative of the Board. The credibility and awareness of ASCl is mainly due to the relentless, timely and credible
adjudication of complaints by the CCC. Objective of providing an opportunity to ASCI members to attend the meeting
was to help them understand the process, experience the meaningful deliberations and due diligence involved in
taking a fair decision on complaints on advertising.

ASCI MEGA EVENT - "CREATIVITY FOR GOODNESS' SAKE!"

ON 20th March 2015, working towards our cause of promoting the spirit of self-regulation among the creators of
advertising, ASCI created a one-of-a kind festival of debates - Creativity for Goodness' Sake! Through this event ASCI
created and presented an engagement platform to uphold creativity, which is not only exciting and memorable but
also with a conscience. This was based on the premise that there is a critical need to create awareness, belief and
advocacy for the very concept of self-regulation in advertising. The festival saw global speakers of repute like Sir John
Hegarty, Founder, Creative- BBH, Marc Matheiu, Senior Vice President, Marketing - Unilever, Shantanu Khosla,
Managing Director - P&G and Rajkumar Hirani, Filmmaker. At the centre of the festival was a debate on "Should
Creativity be restricted" which included industry stalwarts like Santosh Desai, MD & CEO, Future Brands, Sanjeeb
Chaudhary, Global Head of Brand and CMO, Standard Chartered Bank; Bobby Pawar, Director & Chief Creative
Officer, Publicis Worldwide and Paritosh Joshi, Director, Provocateur, moderated by Anish Trivedi, renowned theatre,
literature and radio personality. Shri Keshav Desiraju, Secretary to the Government of India, DCA, expressed his
strong support for the self-regulation mechanism via his video message. This event was witnessed by 250 delegates
from different companies and fields in the industry.

"SWACHH ADS" ABHIYAN

To mark the National Consumers' Day, December 24, 2014, ASCI coined "Swachh Ads Abhiyan" campaign, from 16th
December to 24th December, 2014, across ASCI's social media pages (Facebook, Twitter, LinkedIn and YouTube).
Trending and aptly in line with the "Swachh" campaign by the Government, the ASCI campaign created a great
amount of interest. The aim of the campaign was to increase awareness of false claims and combat misleading
advertisements to safeguard consumer interest. The campaign was an interesting mix of videos that lent clarity to
misleading claims and with a call for action for consumers to lodge a complaint online.

Your council is happy to report that it delivered successfully on all the four key priorities for the year and that too with
several prestigious projects completed in a short span.

MEMBERS OF THE BOARD OF GOVERNORS

During the year, Mr. Hemant Bakshi, Mr. Sunil Lulla and Mr. Jayant Singh resigned from the Board due to their new
assignments. The Board wishes to place on record its appreciation of the valuable services rendered during his
tenure. Mr. Arunabh Das Sharma was elected to the Board. Mr. Samir Singh was appointed to fill the vacancy created
by the resignation of Mr Hemant Bakshi.

CONSUMER COMPLAINTS COUNCIL (CCC) MEMBERS

During the year, Dr. Ramesh Potdar retired from the CCC. Ms. Sharda Agarwal resigned from the CCC. CCC lost one
of its valuable member Dr. Ramesh T. Sane due to his sad demise.

Mr. Vishwas Govindrajan, Prof. Atanu Ghosh, Ms. Mrinalini Kher, Dr. Suhas Pingle and Mr. Suman Srivastava were
appointed to fill the above and other CCC vacancies. On behalf of all members of the Council, the Board of
Governors places on record its tremendous gratitude to the members of the CCC for their very generous contribution
of valuable time and expertise.

MEMBERSHIP

Your Council is pleased to report that due to active follow-up by the'Board members and the Secretariat, 45 new
members have enrolled during the year. However, 43 members did not renew their memberships. The total number of
members now stands at 349.
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CCC ANALYSIS OF DECISIONS ON COMPLAINTS

The CCC met 47 times and deliberated on complaints against a total of 1877 advertisements. Complaints were
Upheld against 1389 advertisements whilst complaints against 486 were Not-Upheld. Complaints against two
advertisements were outside ASClI's purview.

Maximum number of complaints received were alleging violation of ASCI Code's Chapter | i.e. Advertisements that
complainants considered to be making false, unsubstantiated or misleading claims (1580). Under Chapter Il -
advertisements that were complained against for being offensive or indecent (192), Chapter Ill - encouraging or
depicting dangerous practices (430) and Chapter IV- Unfair in competition (40). Note, some complained
advertisements covered more than one Chapter of ASCI code.

A majority of the advertisements against which complaints were upheld fall under educational sector (439), followed
by the Healthcare sector (297) and Medical Services / Clinics (271). This year we also see emergence of complaints
against advertisements in the automotive (69) as well as telecom sector (58). There have been other complaints
against leadership claims of media (Channels / Publications), teleshopping advertisements promising magical results
and real estate advertisements as well.

Taking the National Advertising Monitoring Services (NAMS) complaints into account, complaints against
advertisements are predominantly from Print Media; however their share has decreased from 66% (2013/14) to 57%
(2014/15). While consumers have predominantly complained about TV Commercials, we also saw increase in the
complaints against - Digital advertisements rising from 5% (2013/14) to 11% (2014/15), complaints against
promotional material (increase from 0.7% to 1.92%) and complaint against claim on product packaging (increase from
0.7% to 1.14%).

Intra Industry Complaints
Out of the 1877 advertisements complained against during the year, 71 were received from industry regarding
misleading advertising or unfair competitive advertising. Of these, 58 were Upheld and 13 were Not-Upheld.

Fast Track Complaints (FTC)
We received 14 complaints during the year 2014-15 that were lodged by the ASCI members to be taken up on a "Fast
Track" basis. Of these, 11 were Upheld and 3 were Not-Upheld.

Suo Moto Complaints
ASCI has processed 39 Suo Moto complaints (originating from either CCC or Board members). Of these 34 were
Upheld and 5 were Not-Upheld.

NAMS Complaints

Out of the 1877 advertisements complained against during the year, 865 complaints were received through NAMS. Of
these, 850 were Upheld and 15 were Not-Upheld. In this third year of the NAMS initiative, we have seen a
directionally positive trend in reduction of misleading advertisements by Educational Institutes offering "100% job
guarantee" as compared to 2011/12 and 2012/13.

Complaints originating from Consumer Organizations

ASCl's credibility among Consumer Organizations has strengthened further. During the year, complaints were
received against 46 advertisements (versus 16 in 2013/14), of which complaints against 26 were Upheld and
complaints against 20 were Not-Upheld. 28 of these complaints were lodged by the Indian Institute of Public
Administration (lIPA) representative, while 15 were from Consumer Education and Research Centre (CERC) and
three from other organizations.
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Government and Regulatory Authorities

More and more Government organizations are approaching ASCI to seek help in adjudicating various complaints. The
share of complaints originating from government departments has increased from 6% (Year 2013/14) to 13% against
88 advertisements. A major source of these complaints (57) is the Ministry of Information & Broadcasting. The
National Apex Committee for Stem Cell Research & Therapy registered complaints against 24 website
advertisements whereas four complaints were lodged by the Food and Drugs Administration. The Food Safety and
Standards Authority of India (FSSAI) forwarded two complaints and a complaint was received from the Indian Police
Service as well. Of these 88 advertisements complained against, ASC| Upheld 84 complaints and four complaints
were Not-Upheld. 49 of these advertisements complained against were teleshopping advertisements and, in many
cases, their compliance to ASCI decisions poses as a challenge. This matter has been brought to the attention of the
MIB.

General Public

Out of the 1877 Advertisements complained against during the year, complaints against 754 were received from the
general public. Of these, complaints against 326 advertisements were Upheld and 426 were Not-Upheld. Two
complaints were deemed to be outside ASCI's Purview.

Compliance status
ASCI| has tracked all Upheld complained print and TV advertisements to check whether any non-compliant
advertisements are appearing again. This is being done rigorously under NAMS.

Compliance tracking of Upheld complaint advertisements via NAMS and ASCI teams confirmed >80% compliance
and for 10% of the decisions, compliance could not be confirmed due to the nature of medium being difficult to track
(e.g. hoardings / promotional material etc.). However, in the absence of a repeat complaint, their status has been
deemed as "compliance". Non-compliance was observed in 3% of the cases and about 6% advertisements being
from teleshopping genre, pose a challenge.

Overall, ASCI has been able to achieve close to 90% compliance, which is certainly a healthy figure for a Self-
Regulatory Organization. With the backing of regulatory agencies such as the MIB as well as the DCA, we hope to
see further improvement in compliance rates.

A summary of all the complaints processed during the year is provided in the Compilation of CCC decisions.

STATUS OF LEGAL CASES AGAINST YOUR COUNCIL

Three Special Leave Petitions (SLP 22709-22710 /2008, SLP 23117-23118 /2008 and SLP 23663 / 2008) were filed
by Hindustan Latex, J K Ansell and TTK-LIG respectively as Petitioners v/s Ravi Kumar and ASCI as Respondent
no.8 in the Supreme Court of India arising out of the Final order and Judgement dated 24-07-2007 passed by the
Madurai Bench of Madras High Court in Writ Petition no.961/2007 regarding obscene pictures on the Condom
packages manufactured by the 3 petitioners. ASCI was mistakenly impleaded in the Writ Petition on the orders of
Madras High Court. The next date of hearing is awaited.

Mediawatch-India Vs. Union of India has filed Writ Petition 1024/2013 in Supreme Court. ASCI is respondent no. 5 in
the suit and the petitioner is seeking time bound decision-making by ASCI in its complaints against offending
advertisements. The next date of hearing is awaited.

A Writ Petition no. 5171/2014 was filed by Kent RO Systems in Delhi High Court against the decision of the CCC
which upheld the complaint against Kent Water Purifiers. Exparte stay order against us was passed by the Court. The
next hearing is on December 15th, 2015.
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Eureka Forbes Ltd. has filed Writ Petition 837/2014 in Delhi High Court against the decision of CCC which upheld
the complaint against its advertisement. Exparte stay order against us was passed by the Court. The matter is
clubbed with the Kent RO matter. The next hearing is scheduled for 26th August, 2015.

A writ Petition no. 8538/2014 was filed by Hero Motocorp Ltd. v/s Union of India and ASCI as Respondent no.3 in
Delhi High Court against the decision of CCC which upheld the complaint against their advertisement. Exparte stay
order against us was passed by the court. The next hearing is scheduled for 26th November, 2015.

A writ Petition no. 9401/2014 was filed by Matrix Cellular (Int'l) Services Pvt. Ltd. v/s Union of India and ASCI as
Respondent no.3 in Delhi High Court against the decision of CCC against their advertisement. The Court directed that
no coercive steps be taken against the Petitioner Company in furtherance of the CCC decision. The next hearing is
scheduled for 13th October 2015.

Primordial Systems P Ltd. has filed CS 158/2013 in Delhi Tis Hazari Court to set aside the decision of the CCC
which upheld the complaint against its advertisement. Exparte stay order against us was passed by the Court. Our
reply is being filed and the next date for Plaintiff's evidence is on 16th Dec., 2015.

This year we see a significant increase in the number of suits filed in various courts in Delhi and Mumbai. This is a
direct fall out of the Advisory issued by the Ministry of Information and Broadcasting (MIB) in August 2014 prohibiting
airing of advertisements found to be in violation of the ASCl's CCC decisions (majority of them being teleshopping
advertisements). These are as follows -

e Suit no.106 of 2014 filed in Patiala House Court, Delhi by Astro Science Technologies Pvt. Ltd. v/s MIB and
ASCI as defendant no.3. The Plaintiff's attempt to get ad interim stay order was rejected and also the appeal filed
against the rejection of stay order too was dismissed. The next date of hearing for Plaintiff's evidence in main suit
is 18th August, 2015.

e Suit no. CS(OS) 2820 / 2014 in Delhi High Court filed by AAA Teleshopping Pvt. Ltd. v/s ASCI. Listed for
Replication and admission/denial on 20th October, 2015.

e Suit no. CS(OS) 2810 / 2014 in Delhi High Court filed by Teleone Consumer Products Pvt. Ltd. v/s ASCI. The
suit is listed for Replication and admission/denial on 20th October, 2015.

e Suit no. CS (OS) 2840 / 2014 in Delhi High Court filed by Him Rishi Sansthan v/s ASCI. The next hearing for
admission/denial of documents is scheduled for 24th November, 2015.

e Suitno. CS(0OS) 1877 /2013 in Delhi High Court filed by Quick Telemall Pvt. Ltd. v/s ASCI. The Court passed an
Ex-parte stay order against the CCC decisions. The next date for hearing is on 28th Sept., 2015.

e Suit no. CS(OS) 230 /2014 in Delhi High Court filed by AAA Teleshopping Pvt. Ltd. v/s ASCI. The Court passed
an Ex-parte stay order against the CCC decision. The next hearing for admission/denial of documents is
scheduled for 5th November, 2015.

e Suit no. CS (OS) 497 /2014 in Bombay High Court filed by Teleshop Teleshopping v/s ASCI. The Court passed
an Ex-parte stay order against the CCC decisions. The next date for hearing is awaited.

e Suit no. CS (OS) 492 /2015 in Bombay High Court filed by Teleshop Teleshopping Vv/s ASCI. The Court passed
an Ex-parte stay order against the CCC decision. Our appeal against stay order was disposed of by the Bench
with directions for expeditious hearing of Notice of Motion.

ASCI decisions that were unfavourable to the advertisers have been challenged as follows -

e Suit no. CS(OS) 1339 /2014 in Delhi High Court filed by Reckitt Benckiser Ltd. v/s ASCI. The Court passed an
Ex-parte stay order against the FTCC decision. The next hearing is on 17th December, 2015.
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e Suit no. CS (0S) 1074 /2015 in Delhi High Court filed by Reckitt Benckiser Ltd. v/s ASCI. The Court passed an
interim stay order against the CCC decisions. The next hearing for admission / denial of documents is 19th
November, 2015.

e Suit no. CS (0OS) 1118 of 2015 in Delhi High Court filed by Reckitt Benckiser Ltd. v/s ASCI. The Court passed
an interim stay order against the CCC decision. The next hearing is on 28th October 2015.

e Suit no. CS (0OS) 301 /2015 in Delhi High Court filed by Maja Healthcare Division. v/s ASCI. The next hearing is
on 30th October 2015.

We are happy to update that in cases mentioned below in some cased the suits have been withdrawn or disposed of
and we have also been able to have some legal suits settled.

e Suit no. 110035 of 1999 in City Civil Court, Mumbai filed by Century plywood v/s ASCI. The Suit was settled by
mutual consent.

e \Writ Petition no.571 / 2012 in Delhi High Court filed by Star India Pvt. Ltd. v/s ASCI and UOI as Respondent
no.2. Writ disposed of by Delhi High Court Order dated 05-05-2015.

e Writ Petition n0.297 /2015 in Delhi High Court filed by Munir Khan v/s UOI and ASCI as Respondent no.3. Writ
was withdrawn by the Plaintiff as no interim relief was granted by the court.

e Suit no. CS 433 /2014 in District Court, Rohini, Delhi filed by Sanyasi Ayurveda v/s MIB and ASCI as
Respondent no.3. Suit withdrawn by the Plaintiff as no interim relief was granted by the court.

e Writ Petition no.2178 / 2014 in Delhi High Court filed by Sistema Shyam Teleservices Pvt. Ltd. v/s UOI and
ASCI as Respondent no.2. This Writ was withdrawn by the Plaintiff.

e Writ Petition no. 6595 /2014 and W.P. 8817 /2014 in Delhi High Court filed by Sistema Shyam Teleservices Pvt.
Ltd. v/s UOI and ASCI as Respondent no.2 against the CCC decision. No stay order was granted by the court in
both these writs and were disposed of.

e \Writ Petition no. 2860 /2014 in Bombay High Court, Nagpur Bench filed by Gitesh Pandey v/s UOI and ASCI as
Respondent no.5. This public interest litigation was filed essentially against advertisements violating The Drugs
and Magic Remedies (Objectionable Advertisements) Act, 1954. The Writ petition is withdrawn by the Petitioner.

e Suit no. CS 398/2015 in Delhi High Court filed by Reckitt Benckiser (India) Ltd. v/s ASCI against the CCC
decision. Court directed to consider the matter afresh and this Suit was disposed of by the court.

e \Writ Petition n0.9378 /2014 in Delhi High Court filed by Amazon Sellers Services Pvt. Ltd. v/s UOI and ASCI as
Respondent no.2 against the CCC decision. Writ was settled by mutual consent.

e Writ Petition No.14 /2014 filed in the Jammu & Kashmir High Court by Mr. Paras Gupta v/s Union of India with
ASCI as Respondent no.3. The Petitioner has prayed that the Respondents should stop the broadcast of
television advertisements and television programs which are not in conformity with the advertisement code and
the program code under The Cable Television Network (Regulations) Act, 1995 and the Cable Television Network
Rules, 1994. The Court disposed of the Write Petition whilst directing the J&K Govt. to draft appropriate Laws,
which would protect the interest of the womenfolk and general public from acting on the basis of the false
advertisements.
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PR AND MARKETING INITIATIVE

This year, ASCI received significant Media Coverage all through the year - thanks to several high profile activities and
events that were undertaken. Our PR agency, Ketchum Sampark, our Board members, Consultative committee
members and the Secretary General, ensured that ASCI flag was flying high, resulting is much greater level of
awareness among consumers as well as stakeholder. There have been more than 700 news items pertaining to ASCI
and its Consumer Complaints Council in leading dailies such as Times of India, Hindustan Times, Business Standard,
Economic Times, Financial Express, Mint, Hindu etc. and online media as well as electronic media. The ASCI web-
site hosts some of the important press clippings.

Efforts by your council in Social Media are quite apparent because of the reach and followers that we have achieved
in this short period. This has been by and large organic in nature by ensuring that our communication and updates
are topical, relevant, meaningful to consumers and create a "pull" rather than pushing out the content. Our Social
Media presence has been vibrant and is being appreciated by our stakeholders. Some snapshots of our Social Media
activities are captured in the report.

VOTE OF THANKS

The Board of Governors wishes to place on record its gratitude to the Department of Consumer Affairs (DCA) and the
Ministry of Information and Broadcasting (MIB) for its support to ASCI during the year. Our thanks are due to the
members of the CCC for their contribution to the cause of advertising self-regulation. Special thanks to Dr. R. D
Potdar who supported ASCI by giving his valuable time and expertise for a ten year tenure.

We wish to thank DSK Legal for providing legal advice and handling our legal cases, Lalit Khanna & Associates and
Lalit Khanna and Co., our Tax Consultants and Auditors respectively and TAM Media Research for helping us monitor
and track advertisements for self-regulation. We thank Wishtree technologies out technology partners. We also thank
Ketchum Sampark and Petrikor, our PR and Social Media agencies respectively for their ongoing support in helping
grow ASCI awareness and reach.

On behalf of all members of the Council, the Board of Governors places on record its gratitude to the Board's
Consultative Committee consisting of Mr. Sam Balsara, Mr. Bharat Patel, Mr. Ram Poddar and Mr. Dorab Sopariwala
for their generous contribution of time and expertise.

We wish to thank the ASCI Secretariat, for keeping the operations running smoothly and addressing each and every
consumer contact efficiently

And finally, | would like to thank my colleagues on the Board of Governors who have collectively furthered the cause
of ASCI and self-regulation in Advertising and helped achieve so many milestones as we enter into the 30th year for
ASCI.

For The Advertising Standards Council of India

Narendra Ambwani

Chairman
DIN : 00236658
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The Advertising Standards Council Of India

ADVERTISING WITH A CONSCIENCE

\“ASCI

INDEPENDENT AUDITORS' REPORT ON FINANCIAL STATEMENTS

To The Members of The Advertising Standards Council of India

Report on the Financial Statements

We have audited the accompanying financial statements of The Advertising Standards Council of India ("the
Company"), which comprise the Balance Sheet as at 31st March, 2015, the Statement of Income and Expenditure for
the year then ended, and a summary of the significant accounting policies and other explanatory information.

Management's Responsibility for the Financial Statements

The Company's Board of Governors is responsible for the matters stated in Section 134(5) of the Companies Act,
2013 (the Act) with respect to the preparation of these financial statements that give a true and fair view of the
financial position and financial performance of the Company in accordance with the accounting principles generally
accepted in India, including the Accounting Standards specified under Section 133 of the Act, read with Rule 7 of the
Companies (Accounts) Rules, 2014. This responsibility also includes maintenance of adequate accounting records
in accordance with the provisions of the Act for safeguarding the assets of the Company and for preventing and
detecting frauds and other irregularities; selection and application of appropriate accounting policies; making
judgments and estimates that are reasonable and prudent; and design, implementation and maintenance of
adequate internal financial controls, that were operating effectively for ensuring the accuracy and completeness of
the accounting records, relevant to the preparation and presentation of the financial statements that give a true and
fair view and are free from material misstatement, whether due to fraud or error.

Auditors' Responsibility

Our responsibility is to express an opinion on these financial statements based on our audit. We have taken into
account the provisions of the Act, the accounting and auditing standards and matters which are required to be
included in the audit report under the provisions of the Act and the Rules made thereunder.

We conducted our audit in accordance with the Standards on Auditing specified under Section 143(10) of the Act.
Those Standards require that we comply with ethical requirements and plan and perform the audit to obtain
reasonable assurance about whether the financial statements are free from material misstatement.

An audit involves performing procedures to obtain audit evidence about the amounts and the disclosures in the
financial statements. The procedures selected depend on the auditor's judgment, including the assessment of the
risks of material misstatement of the financial statements, whether due to fraud or error. In making those risk
assessments, the auditor considers internal financial control relevant to the Company's preparation of the financial
statements that give a true and fair view in order to design audit procedures that are appropriate in the
circumstances, but not for the purpose of expressing an opinion on whether the Company has in place an adequate
internal financial controls system over financial reporting and the operating effectiveness of such controls. An audit
also includes evaluating the appropriateness of the accounting policies used and the reasonableness of the
accounting estimates made by the Company's Directors, as well as evaluating the overall presentation of the
financial statements.

We believe that the audit evidence we have obtained is sufficient and appropriate to provide a basis for our audit
opinion on the financial statements.

Opinion
In our opinion and to the best of our information and according to the explanations given to us, the aforesaid
financial statements give the information required by the Act in the manner so required and give a true and fair view

in conformity with the accounting principles generally accepted in India, of the state of affairs of the Company as at
March 31, 2015, and its surplus for the year ended on that date.
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ADVERTISING WITH A CONSCIENCE ‘

The Advertising Standards Council Of India

Report on Other Legal and Regulatory Requirements

1. The Council is a Company licensed to operate under Section 25 of the Companies Act, 1956 (corresponding to
Section 8 of the Companies Act 2013), and accordingly the requirements of the Companies (Auditor's Report)
Order, 2015 are not applicable.

2. As required by Section 143(3) of the Act, we report that:

(@)

(b)

We have sought and obtained all the information and explanations which to the best of our knowledge
and belief were necessary for the purposes of our audit.

In our opinion, proper books of account as required by law have been kept by the Company so far as it
appears from our examination of those books.

The Balance Sheet and the Statement of Income and Expenditure dealt with by this Report are in
agreement with the books of account.

In our opinion, the aforesaid financial statements comply with the Accounting Standards specified under
Section 133 of the Act, read with Rule 7 of the Companies (Accounts) Rules, 2014.

On the basis of the written representations received from the directors as on March 31, 2015, taken on
record by the Board of Directors, none of the Directors is disqualified as on March 31, 2015 from being
appointed as a Director in terms of Section 164 (2) of the Act.

()  With respect to the other matters to be included in the Auditors' Report in accordance with Rule 11 of the
Companies (Audit and Auditors) Rules, 2014, in our opinion and to the best of our information and
according to the explanations given to us:

i) The Company does not have any pending litigations which would impact its financial position
ii) The Company did not have any long-term contracts including derivative contracts for which there
were any material foreseeable losses.
iii) There were no amounts which were required to be transferred to the Investor Education and
Protection Fund by the Company.
For Lalit Khanna & Co.
Chartered Accountants
(Registration No. 105564W)
(Lalit Khanna)
Place : Mumbai Partner
Date : 9th July 2015 Membership No. 5185
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The Advertising Standards Council Of India

\&L\SCI

ADVERTISING WITH A CONSCIENCE

BALANCE SHEET AS AT 31ST MARCH 2015

Year ended Year ended
Note 31st March 2015  31st March 2014
4 4
| EQUITY AND LIABILITIES
Corpus and Reserves
(@) Council's COrpuS .....covcuvieeiiriiiiieiiieceiieeae 2 3,924,680 3,817,180
(b) Reserves and Surplus .......ccccceceviciiciiennn I T 60,557,976 50,108,517
64,482,656 53,925,697
Non-Current Liabilities
(a) Long Term Liabilities .......cccccooviiiiiiiiiinnnn 4 sivisesissmavosamesaians 450,000 -
(b) Long term Provisions .......cccccvcivciiiiiennnn T ———— 515,895 418,610
Current Liabilities
(a) Trade Payables .........cccccocovviiiiniiiniccienn, o R ——— 2,160,209 76,477
(b) Other Current Liabilities ...........ccccccceinnne T sosissssamissavs 688,895 553,728
3,814,999 630,205
Total 68,297,655 54,974,512
Il ASSETS
Non-current Assets
(a) Fixed Assets
Tangible Assets ......ccoooiiiiiiiiiiie 8 e 2,143,324 1,930,113
(b) Non-current Investments ..........cccceeeiiiennn. T e m—— 27,500,000 38,800,000
(c) Long-term Loans and advances ................ [ —————————— 1,643,605 414,416
(d) Other Non-current Assets ........cccccevviieennen I - 1,000,000
Current Assets
(@) Current Investments ........ccccocciiiiieiniienen. 1. R ————— 18,300,000 5,000,000
(b) Trade Receivables ........cccccccocieiniiciiiiennns 13 s smsmnymmsnesnianas 8,205,713 17,163
(c) Cash and Cash equivalents ....................... 1 (O ———— 8,912,030 6,859,706
(d) Shortterm Loans and Advances ............... 15 R ——— 532,295 475,260
(e) Other Current Assets ........cccooccevviiieiniieennane 16 oo, 1,060,688 477,854
Total 68,297,655 54,974,512

Il Notes forming part of the Financial statements ..... 1-23

As per our report of even date attached

For Lalit Khanna & Co.
Chartered Accountants
(Registration No. 105564W)

(Lalit Khanna)
Partner
Membership No. 5185

Place : Mumbai
Date : 9th July 2015
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For and on behalf of the Board of Governors

Narendra Ambwani
Chairman

Members

S. K. Palekar
Partha Rakshit
Arvind Sharma
Shashidhar Sinha
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ADVERTISING WITH A CONSCIENCE

STATEMENT OF INCOME AND EXPENDITURE FOR THE YEAR ENDED 31ST MARCH 2015

Year ended Year ended
Note 31st March 2015  31st March 2014 “
< T
!
| Revenue “q
(@) Revenue from Operations ..........c..cccoceeeen 17 e 25,270,866 12,041,000
(b) OtherIncome ..., 18 e 5,631,577 4,545,318
!
Total Revenue 30,902,443 16,586,318 '
|
!
1l Expenses i
(a) Employee benefit expenses ...............cc..c... 19 e 3,494,426 2,469,721
(b) Operation and other expenses..................... 20 16,828,346 11,468,416
(c) Depreciation and Amortization expenses....... 8 318,081 271,807 '
Total Expenses 20,640,853 14,209,944 |
Surplus before exceptional items ... 10,261,590 2,376,374
Exceptional item .........cccovimiiiiinine .41 e 248,614 - J
Surplus for the year 10,510,204 2,376,374 <
Il Notes forming part of the Financial statements ~ 1-23
As per our report of even date attached For and on behalf of the Board of Governors
For Lalit Khanna & Co. Narendra Ambwani I
Chartered Accountants Chairman
(Registration No. 105564W)
Members
. S. K. Palekar
(Lalit Khanna) Partha Rakshit
Partner Arvind Sharma
Membership No. 5185 Shashidhar Sinha

Place : Mumbai
Date : 9th July 2015
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The Advertising Standards Council Of India

ADVERTISING WITH A CONSCIENCE

~ @asci

NOTES FORMING PART OF THE FINANCIAL STATEMENTS FOR THE YEAR ENDED 31ST MARCH 2015

(@)

(b)

(c)

(d)

(e)

(®

(C)]

(h)

Significant Accounting Policies

Basis of preparation

These financial statements have been prepared in accordance with the Generally Accepted Accounting
Principles in India (‘Indian GAAP’) to comply with the Accounting Standards specified under Section 133
of the Companies Act, 2013, read with Rule 7 of the Companies (Accounts) Rules, 2014 and the relevant
provisions of the Companies Act, 2013. The financial statements have been prepared under the historical
cost convention on accrual basis, except in respect of bonus payment which is accounted on cash basis.

Use of estimates

The preparation of financial statements requires the management of the Company to make estimates and
assumptions that affect the reported balances of assets and liabilities and disclosures relating to the
contingent liabilities as at the date of the financial statements and reported amounts of income and
expense during the year. Future results could differ due to changes in these estimates and the difference
between the actual result and the estimates are recognized in the period in which the results are known /
materialized.

Fixed assets
Fixed assets are stated at cost, less accumulated depreciation / amortization. Costs include all expenses
incurred to bring the asset to its present location and condition.

Depreciation / amortization

Depreciation is calculated on a straight line basis so as to write off the cost of the assets over the useful
lives of the assets prescribed under schedule Il of the Companies Act 2013. This year there has been a
revision in the policy of providing depreciation. Upto 31st March 2014, depreciation used to be provided
on the written down value basis at the rates and in the manner prescribed in schedule XIV of the
Companies Act 1956. As a result of this change, the depreciation charge for the year ended 31st March
2015 is lower by ¥ 10,279/-, and the effect relating to the period prior to 1st April 2014 is a net credit of
% 248,614/- which has been shown as an exceptional item in the statement of Income and Expenditure.
The written down value of Fixed Assets whose lives have expired as at 1st April 2014 have been adjusted
in the opening balance of statement of Income and Expenditure amounting to ¥ 60,745/-.

Investments
The investments of the Company, both current and noncurrent are unquoted and are stated at cost.

Employee benefits

Gratuity is provided as per the Group Gratuity Scheme of the Life Insurance Corporation of India.
Provision for Leave encashment is made on the assumption that all the employees will retire at the end of
the financial year. The Council does not have any scheme for payment of Provident Fund or
superannuation.

Foreign exchange transactions

The Council does not have any Income in foreign currency. Expenses in foreign currencies are converted
at exchange rates prevailing on the date of the transaction. The council does not have any foreign
currencies monetary assets and liabilities.

Provisions

Provision is recognized in the accounts when there is a present obligation as a result of past event(s) and
it is probable that an outflow of resources will be required to settle the obligation and a reliable estimate
can be made. Provisions are not discounted to their present value and are determined based on the best
estimate required to settle the obligation at the reporting date. These estimates are reviewed at each
reporting date and adjusted to reflect the current best estimates.
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NOTES FORMING PART OF THE FINANCIAL STATEMENTS FOR THE YEAR ENDED 31ST MARCH 2015 (CONTINUED)

Year ended Year ended
31st March 2015  31st March 2014
3 3
2. COUNCIL'S CORPUS
Balance as at the beginning of the year .........cccceiiiiiiiiininnn. 3,817,180 3,732,180
Add: Entrance Fees received during the year ...........cccccoceuee. 107,500 85,000
3,924,680 3,817,180
3 RESERVES & SURPLUS
a)  Accumulation under Section 11(2) of the
Income Tax Act.1961
As at the beginning of the year ..........cccccciiiiiiiinniinnn. 29,201,583 29,593,093
Less: Transferred to Statement of Income and
Expenditure as amount no longer required ..................... 9,161,295 5,291,510
20,040,288 24,301,583
Accumulated during the year ...........cccovviiiiiiiiiiiiiiccen, 14,800,000 4,900,000
As at the end of the year 34,840,288 29,201,583
b)  Accumulation under Section 11(1)(a) of the
Income Tax Act. 1961
As at the beginning of the year ..., 15,832,608 13,652,692
Accumulated during the year ..........ccccccviiiiiiiiiiiiiiiiie 4,604,492 2,179,916
20,437,100 15,832,608
c)  Surplus in the statement of Income and Expenditure
(i) Opening Balance ........ccccccciiiiiiiiiniincniinnn, 5,074,326
Less: Adjustments relating to Fixed Assets .......... 60,745 5,013,581 4,486,358
(i) Surplus:forthe year ......:ssaranmmmmwnsasssmsssmm 10,510,204 2,376,374
(i)  Transferred from accumulation under section 11 (2)
as amount no longer required .........ccccoeiiiiiiiiiiiiiieees 9,161,295 5,291,510
24,685,080 12,154,242
Less : Appropriations :
(a) Accumulation under section 11(2) of the
Income tax Act, 19671 ......c.ooviiiieiee e 14,800,000 4,900,000
(b)  Accumulation under section 11 (1) (a) of
the Income tax Act, 19671 ....ooeeiiiiiieiieeeeeeeee e, 4,604,492 2,179,916
19,404,492 7,079,916
5,280,588 5,074,326
Total 60,557,976 50,108,517
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NOTES FORMING PART OF THE FINANCIAL STATEMENTS FOR THE YEAR ENDED 31ST MARCH 2015 (CONTINUED)

Year ended Year ended
31st March 2015  31st March 2014
3 4
4 LONG-TERM LIABILITES
Security DEPOSIL....cc.veiiiiiieii e 450,000 -
450,000 -
5 LONG-TERM PROVISIONS
Provision for employee benefits
(Being provision for Leave Encashment)............c.ccccooiiiiiiiiin, 515,895 418,610
515,895 418,610
6. TRADE PAYABLES ..........ooiiiiiiiiice e 2,160,209 76,477
\
6.1 The Company has not received information from suppliers of goods
and services regarding their status under the Micro, Small and
Medium Enterprises Development Act, 2006 and hence the
disclosures relating to amounts unpaid as at the year end under the
said Act, have notbeen given.
7. OTHER CURRENT LIABILITIES
(a) Advances received for Membership
SUDSCHPLON: .vernenerneacsnseesnsosemsennsessassanssasssssssssisaesisssssimsssiasimssmss 359,500 101,437
(b) Statutory Liabilities .......ccccceoiiiiiiiiiiiiii 301,429 385,452
(C) Other'Payables ..sssusssmusssmsmesemssommsomavssvare 27,966 66,839 -
688,895 553,728
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NOTES FORMING PART OF THE FINANCIAL STATEMENTS FOR THE YEAR ENDED 31ST MARCH 2015 (CONTINUED)

Year ended Year ended
31st March 2015  31st March 2014
4 3T
9. NON-CURRENT INVESTMENTS
(1)  Non Trade Investments (Unquoted at cost)
8% Savings (Taxable) Bonds, 2003 with SBI
a) 1 (Previous year 3) Bonds of ¥ 500,000 each .................. 500,000 1,500,000
b) 4 (Previous year 7) Bonds of ¥ 1,000,000 each ............... 4,000,000 7,000,000
c) 2 (Previous year 3) Bonds of ¥ 1,500,000 each ............... 3,000,000 4,500,000
d)  Nil (Previous year 1) Bond of ¥ 2,500,000 each ............... - 2,500,000
e) 2 (Previous year 2) Bonds of ¥ 2,000,000 each ............... 4,000,000 4,000,000
11,500,000 19,500,000
(2) Fixed Deposits with Housing Development
Finance Corporation Ltd.
(@) 9.75% Annual Income Plan - Platinum
Nil (Previous year 5) Deposits 0fZ 2,000,000 each ............ - 10,000,000
(b)  9.40% Annual Income Plan - Platinum
Nil (Previous year 1) Deposit of ¥ 1,300,000 each ............. - 1,300,000
(c)  Nil (Previous year 1) 8% Deposit of
Annual Income Plan of ¥ 1,000,000 each .........cccccceeveennn.. - 1,000,000
(d) 2 (Previous year NIL) 9.50% Deposits of ¥ 1,500,000
each of Non Cumulative Plan - Platinum  ...........coooennn. 3,000,000 -
(e) 3 (Previous year 3) 9.15 % Deposit of Annual
Income Plan of ¥ 2,000,000/- each .........ccccevvevvviiiiennnnnn. 6,000,000 6,000,000
(f) 1 (Previous year 1) 9.25 % Deposit of Annual
Income Plan of T 1,000,000/- €aCh ........ceeeveueeeeeeeeeeeeesn 1,000,000 1,000,000
(@) 1 (Previous year NIL) 9.50% Deposit of ¥ 1,000,000 each of
Non Cumulative Plan - Platinum  .......ccccoooveoieiiiiieeee, 1,000,000 -
(h) 1 (Previous year NIL) 9.35% Deposit of ¥ 1,000,000 each of
Non Cumulative Plan - Platinum ..........cooooiiiiiiiieeeeeeeee, 1,000,000 -
12,000,000 19,300,000
(3) Fixed Deposit with L | C Housing Finance Ltd
1 (Previous year nil) 9.60 % Deposit of Cumulative
Income Plan of ¥ 4,000,000/- €ach.........ccuuveeeeeeeeeeeeeeeeen, 4,000,000 -
4,000,000 -
27,500,000 38,800,000
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NOTES FORMING PART OF THE FINANCIAL STATEMENTS FOR THE YEAR ENDED 31ST MARCH 2015 (CONTINUED)

Year ended Year ended
31st March 2015  31st March 2014
3z 3
17 REVENUE FROM OPERATIONS
(@) Membership SUDSCIIPLON .........c.ovowieieeeeeeeee e 14,520,166 9,581,000
(b)  Sponsorships fees for CONference ............ocoovevevoeeooeo 7,900,000 -
(c) Delegate fees for CONference ..............c.cococeceeeeeeeoeeeee, 1,215,400 -
(d) Fees and Review charges for complaints ..............ococovovooiiii., 1,635,300 2,460,000
25,270,866 12,041,000
18 OTHER INCOME
(@)  INtereSt iNCOME .......ooee e 4,968,527 4,545,318
(D) ReNtTeCeIVE.......oouimiiieieeeeeeeeeee e 150,000 -
(c) Service tax RECOVEIEA.........c.cuoueeeiieeeeeeeeeeeeeeeeeeeeeeee, 462,000 -
(d)  Miscellaneous .INCOME ...........c.ovoeeeieeeeeeeeeeeeeeeeeeoeeeee 1,200 -
(e) Sundry credit balances written back .............ccooeeeeeeeereeen 49,850 -
5,631,577 4,545,318
Interest Income comprises :
Interest on Bank deposits ..........ccc.ovoreoeeeeeeeeeeeeeeeoeeeee 889,226 782,123
Interest on INVEStMENtS .........ooiieieeee e 4,079,301 3,763,195
4,968,527 4,545,318
19 EMPLOYEE BENEFIT EXPENSES
Salaries, Allowances, Bonus and INCentives ...............ccocoveveeveevennn., 2,834,735 2,223,526
Staff Welfare EXPENSES ..........ooveeeeeeeeeeeeeeeeeeeeeeeeeeeee 62,909 79,688
Leave Encashment...........cccoovoueuiiiiiieneececeeee e, 173,419 166,507
Contribution to Group Gratuity SCheme ............cooooooveeeeeoeoee 423,363 -
3,494,426 2,469,721
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NOTES FORMING PART OF THE FINANCIAL STATEMENTS FOR THE YEAR ENDED 31ST MARCH 2015 (CONTINUED)

Year ended Year ended
31st March 2015  31st March 2014
3 4
20 OPERATION AND OTHER EXPENSES
(@) Legal & Professional Charges (See Note (i) below) .................... 4,291,535 2,381,731
(b) Conference EXPENSES .......ccccoouiveuieiieiiiieeeeeeeeeeeeeeeeeer e 3,924,002 -
(€) 'RENEPAI oicicismssismmmmmmsmiismiiminsmompermsssmssrsssassssnns resnssenmsaesmessans 892,630 117,000
(d)  HONOTAMUM .ot 244,300 760,000
(e) Printing, Stationery and Xerox Charges ............ccccoccecveveevenean.n. 306,712 367,804
(f)  Travelling & CONVEYANCE .......c.ooveeeeeeeiieeeeeeeeeeeeeeeee e 1,497,259 1,020,028
(@) Telephone Charges ..........cccoocoeeeceeueeeeeeeeeeeeeeeeeeee e 115,800 152,871
(h)  Auditor's Remuneration (See Note (i) below) ...........c.ccccccce.e.. 43,000 35,000
(i)  Expenses on Monitoring of Advertisements .............ccccccveeveenne... 1,680,000 2,193,179
(1) WeDSIite EXPENSES .......oiieeeeeeeeeeeeeeeee e 156,504 1,057,394
(k)  ASCIAWareness EXPENSES .......cccocveeeeoeeoeeeeeeeeeeeeeeeeeeeeeee e 2,109,718 1,690,000
(I)  Irrecoverable amounts written off .............c.cccooveiiiiiiiiee 16,132 118,490
(m) Service Tax (See Note (iii) DEIOW) .......cooveviviiiiiiieceeee 35,492 548,434
(n) Provision for Doubtful debts ...............cccoooiiiiiiiiieeieeeeeeeee 315,763 -
(0) Miscellaneous Expenses (See Note (iv) below) ...........ccccococ....... 1,199,499 1,026,485
16,828,346 11,468,416
Notes:- .
(i) Legal and Professional Charges include the following payments
to M/s Lalit Khanna & Associates which is the sole
proprietorship of Shri Lalit Khanna who is one of the partners
of M/s Lalit Khanna & Co., the Auditors of the Council.
(@) Taxation SEIVICES: ...susimswmsosssissssssaesssmmsmsvassninssesinimmig 30,000 25,000
(D)  Other SErVICES ....ooviiieiieciieeeeeeeeeeeeeeee e 15,000 7,500
(i)  Auditor's remuneration comprises:-
AUt FEES .o 42,000 35,000
OtNBI SEIVICES .o 1,000 -
(iii)  Service tax includes :-
(a) Service tax in respect of earlier years ..........cccceevecieennnnnn. - 148,941
(b) Interest and Other Charges .........ccccccoviiiiiiiiiiiiiiicieeiee 6,948 80,638
(c) Interestand Other Chargesinrespectofearlieryears ........... 28,544 48,246
(iv) Miscellaneous Expenses include :-
Repairs to Premises (including society outgoings) ........c..cccco....... 343,645 154,301
Repairs to COMPULETS  ....vviieiiieceecee e 113,712 233,222
INSUFANGE  soeussassmemssssssssvsrossvonaysmmanss s Sasve v nassmsosssssssassrmssas savess - 1,046
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NOTES FORMING PART OF THE FINANCIAL STATEMENTS FOR THE YEAR ENDED 31ST MARCH 2015 (CONTINUED)

21 The Company has revised the policy of providing depreciation on Fixed Assets effective April 1, 2014.
Depreciation is now provided on a straight line basis so as to write off the cost of the assets over the useful
lives of the assets prescribed under scheduled Il of the Companies Act, 2013. Upto 31st March 2014,
depreciation used to be provided on the written down value basis at the rates and in the manner prescribed in
scheduled XIV of the Companies Act, 1956. As a result of this change, the depreciation charge for the year
ended 31st March 2015 is lower by ¥ 10,279 and the effect relating to the period prior to April 1st, 2014 is a net
credit of ¥ 248,614 shown as an “Exceptional item” in the Statement of Profit and Loss. The written down value
of Fixed Assets whose lives have expired as at 1st April, 2014 have been adjusted in the opening balance of
Statement of Income and Expenditure amounting to ¥ 60,745.

Year ended Year ended
31st March 2015  31st March 2014
3 T

22  Foreign Currency Earnings and Expenditure

(a) Foreign Currency Earnings ........cccooeeoiiiiici e - -

(b) Foreign Currency Expenditure ..........cccccooviiiiiiiiiiinieiiieiieeie e 111,025 112,984

(Expenditure towards Membership fees of
European Advertising Standards Alliance)

23 Previousyear's figures have beenrecast /

restated wherever necessary.

Signatures to Notes 1 to 23
For Lalit Khanna & Co. For and on behalf of the Board of Governors
Chartered Accountants Narendra Ambwani
(Registration No. 105564 W) Chairman
(Lalit Khanna)
Partner Members
Membership No. 5185 S. K. Palekar

Partha Rakshit

Place : Mumbai Arvind Sharma
Date : 9th July 2015 Shashidhar Sinha
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